LEVELS OF SUPPORT

Donor Recognitions

Q $4,833 New Troop Sponsorship Level supports a
Troop for a year and receive CSP, cap, golf shirt,
jacket and glass trophy.

Q $1,000 or more and receive a CSP, cap, golf shirt
and jacket.

$500 or more and receive a CSP, cap, and golf shirt.
$250 or more and receive a CSP and cap.

a $185 “Fair Share” and receive a Council Shoulder
Patch (CSP).
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Shirt/Jacket Size:
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Tell Us More

a | was a Scout:
Rank Earned

Q | am interested in donating materials/supplies.

Q | am interested in learning about the benefits of a
Legacy Gift or Estate Planning.

Q Please contact me about volunteering

Preparsd. For Life.
BeAScout.org
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A Scout Is Clean
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Mission Statemeit

The mission of the Boy Scouts of
America is to prepare young people to
make ethical and moral choices over
their lifetimes by instilling in them the
values of the Scout Oath and Law.

Wision

The vision of NCAC is to accomplish
the mission of the BSA in such an
exemplary mannerastoberecognized
by our public as the premier youth
organization in the communities we
serve and by other councils and the
National Council as second to none
in all our endeavors.

Scout Oath

On my honor I will do my best to do
my duty to God and my country and
to obey the Scout Law; To help other
people at all times; To keep myself
physically strong, mentally awake,
and morally straight.
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Scout Law

TRUSTWORTHY:
75% of Scouts agree that Scouting has taught them to
always be honest and to be a leader.

LOYAL:
88% of Scouts are proud to live in the USA, and 83%
say spending time with family is important.

HELPFUL:
8 out of 10 Scouts surveyed believe that helping others
should come before their own self-interest.

FRIENDLY:
80% of Scouts say that Scouting has taught them to treat
others with respect and 78% to get along with others.

COURTEOUS:
Almost 9 out of 10 Scouts (87%) believe older people
should be treated with respect.

KIND:
78% of Scouts say that Scouting has taught them to
care for other people.

OBEDIENT:
Boys in Scouting five years or more are more likely to
reject peer pressure to hang out with delinquents.

CHEERFUL:
78% of Scouts are happy with their schools and
their neighborhoods.

THRIFTY:
82% of Scouts say that saving money for their future
is a priority.

BRAVE:

80% of Scouts say that Scouting has increased
their confidence, and 51% rate their self-confidence
as excellent.

CLEAN:

79% of Scouts say that Scouting has taught them to
have more respect for the environment and their
physical fitness.

REVERENT:
83% of men who were Scouts for five or more years
say that attending religious service as a family is
very important.

N [Lie




Cub Scouting

A family- and home-centered program
for boys in the first through fifth grade
(or 7, 8, 9, and 10 years old). Cub
Scouting’s emphasis is on a quality
program at the local level, where the
most boys and families are involved.

Boy Scouting

Ayear-round program for boys age 11 —
17 that provides fun outdoor activities,
peer group leadership opportunities,
and a personal exploration of career,
hobby and special interests.

Yarsity Scouting

An active, exciting program for young
men (ages 14 to 17) built around
five program fields of emphasis:
advancement, high adventure,
personal development, service and
special programs and events.

Venturing

A program for young men and
women (ages 14 to 20) that includes
challenging high-adventure activities,
sports and hobbies for teenagers
that teach them leadership skills and
provide opportunities to teach others.

ScoutReach

ScoutReach gives leadership and
opportunities to at-risk youth in urban
and rural communities.

Learning for Life

Learning for Life offers school-based
programs and career education to help
youth develop character, confidence,
life skills and ethical decision making.

Yeour Investment Provides These Quality
Programs & Council Services

e A trained, professional staff who help
organize Scouting units, train leaders and
develop programs. Office personnel who
maintain records, handle registration and
help leaders receive materials and awards.

e A Council Service Center where awards,
program materials, training records and
publications are available for youth and
adults.

e New unit organization and membership
recruitment.

+ Insurance and liability coverage for all adults
and youth participating in Scouting.

e Training aids, visual aid equipment and
literature for use in training adults and youth
leaders.

« A Council newsletter, The Scouter Digest,
which provides communication for leaders
on all Scouting programs and activities.

« Two Council camping properties for year-
round use: Camp William B. Snyder and
Goshen Scout Reservation.

$2.012.000 in 2012
FRIENDS OF SCOUTING GOAL

Popcorn

Incoms Sgies

Special |
ESenfs Camping
15% 34%
Friends of
Scouting
18%
Scout Shops 4% U%i;ed Way
1.7% Activities 5 hee" NCOMe
9% ‘
$10.560.000
2012 TOTAL BUDGET
Unit Service
79.9%
EXpeice
Fundraising
9.9%

Charter &
National

Management Service Fee 1%

& Office 9.2%

Please make checks payable to:
‘National Capital Area Council, BSA’
9190 Rockville Pike Bethesda, MD 20814-3897

Questions? — Please contact Peter Johnson at
301-214-9113 or Peter.Johnson@Scouting.org, or
visit us onlinie at www.BoyScouts-NCAC.org.

Boy Scouts @ ef America

If you have given in the past, please consider a
five percent increase in your family gift.

O New Address?2

Name

Address

City/State/Zip

E-Mail

District

Pack Troop Crew

Team Ship Post
LEVELS OF SUPPORT

O $5.000 BENEFACTOR

O $2,500 SPONSOR

a $1,000 GUARDIAN

O $500 PATRON

a $250 LEADERSHIP

a $185 FAIR SHARE

Qs OTHER

| PREFER TO PAY NOW

Q Check # QO Credit Card
Q Securities Q Caosh

Credit Card #

Expiration Date CCV#

Signature

| PREFER TO PAY LATER

Please bill my Pledge Amount: $
in monthly payments (min. $25)
Starting Date
Company
My Employer
makes matching contributions.

THANK YOU



